
C u s t o m e r  S u c c e s s  S t o r y

SNAP FITNESS

A  W e l c o m e  S o l u t i o n

Snap Fitness employees did a little research on water systems 

and found Pure Water Technology.  To Schuster there were 
many positives about making the switch to Pure Water 
Technology, but it came down to cost and service.  

Just eight days after Snap Fitness’ Pure Water Technology unit was 

installed, they had consumed 111 gallons of water.  At that rate of 

usage, Snap Fitness would have purchased over 80 �ve-gallon water 

jugs per month.  At a cost of about $6.50 per bottle they would have 

spent over $500 per month for bottled water plus a monthly rental 

fee of about $10 (for a dispenser that didn’t get cleaned or sanitized).  

Additional soft costs would have included taking deliveries, storing 

and changing bottles, calling for deliveries when water was out, 

reconciling statements and invoices, and the cost of processing 

payments.  Compare that to Pure Water Technologies’ �at monthly 

price regardless of how much water is consumed.

B e t t e r  A l l  t h e  W a y  A r o u n d

It is very important to Schuster to provide pure drinking water 

to her members, and Pure Water Technology’s high-purity water 

puri�cation system makes this possible.  The system provides 

a continuous supply of cold, clean, oxygenated water that 

is convenient for their members at any time – day or night.  

Pure Water Technology maintains the system and does any 

necessary service.  The unit’s advanced technology self cleans 

and sanitizes the tanks and issues a warning if any service is 

needed.

Schuster also believes Pure Water Technology sets her apart 

from the competition.  “From what I know clubs either make 

their customers purchase water or they just have a water 

fountain,” she said.  “We are providing the best drinking water 

on the planet for our members.”

B u s i n e s s  P r o f i l e :  
Snap Fitness is a fast-growing franchisor of compact, 
state-of-the-art 24/7 �tness centers worldwide. The 
company is founded on providing members a fast, 

convenient, and a�ordable workout alternative to oversized, overpriced and 
overcrowded health clubs.  Schuster owns six Snap Fitness clubs – four in 
Minnesota (Winona, Rochester, Glencoe, and Norwood Young America), one in 
Wichita, Kansas, and her newest one in La Crosse, Wisconsin. 

T H E  P U R E S T  D R I N K I N G  W AT E R  O N  T H E  P L A N E T

www.eojohnson.com

800.472.0020

“Having Pure Water Technology has been wonder ful.  We never run out of  water now, and 

i t ’s  been one less issue my staf f  has had to deal  wi th on a dai ly basis.  

And best of  a l l ,  we have happier members!”
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